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ж ̔Ҭ Ү֒ѐ Ὠֳȁ Ӯб  

 

 

“城管来了！”： 

网络舆论引爆的铺垫效果理论分析与实证检验
①
 

“Chengguan is Coming!”:  

A Theoretical Analysis and Empirical Test of the Priming 

effect in Ignition of Online Public Opinion 

 

廖卫民② 

 

中文摘要：城管“污名化”形成在于舆论生成引爆过程中产生的铺垫效果。这一假设通过

精选一例城管议题微博，抽样 953 条有效评论，并经过定量的内容分析，验证了短期铺垫效

果的存在，同时还在一定程度上发现了框架效应的存在。研究还发现尽管人民日报微博具有

明显“支持城管”的舆论导向性，然而网民在总体意见数量上，对城管的支持率明显低于对商

户小贩的支持率。在各持一方的意见中，支撑证据框架中对对方的负向评述都要大大高于支

持己方的正向评述。这也表明小贩“污名化”的存在。这种污名化的实质在于议题标签上的“暴

力”底色所烙下“血腥”印痕。 

关键词：城管污名化，暴力执法，网络舆论，铺垫效果，传播效果 

 

Abstract: The phenomenon of “Chengguan” Stigma is generated from the priming effect 

which is formed in the ignition of public opinion. Under this hypothesis, a short-term priming 

                                                             
ŵ
 ѐ ȇ ⁸ȁּ б Ȉ̂2012M510501 ȁ̃

ӝ ֶ ȇ ּ ╟╒ ⁸б ֶ Ȉ̂10YJCZH084̃

̆ бּ ѡ╕ Ὡ ѐ ּ ֶЭ ̆ ˻ 
Ŷ ̔ ּע ↄ ̆ѐ ּ ּ Ȃ ּ̔ ȁ

ּ ȁ ּ ȁ ӊнע Ȃ 
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effect is tested through the selection of one case about urban management issues by sampling 953 

valid comments in Weibo.com and undertaking a quantitative content analysis. It is also 

discovered that the framing effect existed in some degree in this study. It is also found that 

although the official micro-blog of People's Daily has an obvious guidance in online public 

opinion, however, the supporting rate for ―Chengguan‖ is significantly lower than the one for the 

street vendors. Considering the comments on the holding side, the negative comments about the 

opposite party in the framework of supporting evidence are much greater than the positive 

comments about your own. It also shows that the phenomenon of “Street Vendor Stigma". The 

nature of the stigma is relied on how deep of being labeled "violence" with the "bloody" prints.  

Key words: ―Chengguan‖ stigma, law-enforcement via violence, online public opinion, 

priming effect, communication effect  

 

Уȁ   ľ̔ ᴋ Ŀбľ Ŀע ᴉ  

 

Ү֒̆ У ‟ Ү֒ бľ Ŀч а Ȃ ֶὨֳ

ѐ̆ б Ѯ ᾰ ̆ У ⅍ ӭѐ ֶ Эа

Э ̆   ̆ Ȃȇӝ Ȉ У ѐ   ӭľṁӣѫ

ѝṁ ҮĿ̆ ѱנ ҩľ ᴋ Ŀ
ŵ
Ȃ ѐ̆ ᾗЮ У‡ ‡ ̔

ľэ⁞ ̆ ĿȂ ѐ ⁞ ҩУ

ᴐ ̂ 1 ̃̔  

 

前段时间网上流传着这样一张图：乍一看，似乎是《清明上河图》的风貌，城郭、房屋、

石桥、树木无不生动细腻；可街道上的行人踪迹全无，只留下满地的零碎物，还有打翻的篮

子和簸箩。这张图取名《清明上河图之城管来了》，还有好事者作文：“忽闻人惊呼：‘城管来

了！’顿时马惊人慌，只见骤然飞急水，忽地起洪波……城垣尽倒，商铺皆休。”这张图曾经让
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ľ Ŀ ҂ ѝ ľ̆ Ŀᾰ  й ҩŵȂ ὁ ̆

ὰ ̔ Ὠᶕ╒ ľ ᴋ Ŀб Ὠֳ ľ Ŀע ̆ ּ

ὲ̆ ᾃ ⁸ᴉ ̙ ע ѐ̆ Э

бУ ᾃ ӣѫ̙ Э  ̆ ּ

̆ ּ ̆ ҩּ ѐ ȁ

Ԉ ע Ȃ ѐ̆ ұ ӨӨў ӱ

У Ȃ 

 

үȁ ̔  

 

̂У̃ ̂Priming effect̃ ὲ  

ľ ̂Priming effect Ŀ̃ ұ ̆ ᾃ У

У ѝľ ╟ ĿȂ ̆ ᾃ ұľ ╟ Ŀ

Ѭ ̆ ȁ ̂1992̃ ȇ ╟ ὲ Ȉ̆

ľ̔ ╟ ̆УэἼ ₁ ̂ ╟₁ ̃

  үэ₁ ̂ ₁ ̃ ╗ ӊ ȂĿŶ

ľ ╟ ĿȂУ ѝ ľ̆ ╟ Ŀа Ἴ₥ ̆

б ὴ а ̆ ұ ᾃ ŷ̆ ̆ а ľᾃ

Ŀ₥ Ю ŸȂľ ╟ Ŀ ў ̆

ᾃ ╟₁ ̆ Ѯ ̆ ὲ ₁ а Ȃб ⁸ ֒

̆ ╟ ֒Ю̆ ╟₁   ₁ ╗ ӊ ̆ ѝ ̆‡ѝᵷ

╟ ̆ ѝ ̆‡ѝ ⁸ ╟ Ȃ ҩ Ѯ ̆ ӱ

⁸ ̆ ᾃּ ҂ ŹȂ 

 

̂ү̃ ̂Priming effect̃ ּ ὡ ὲ ᾃ  

ὲ ľ̆Priming effectĿ э Ȃ† ̂2004̃ ѝȇ

ү б ᴇ Ȉ ѐ Ӯ б ȇҮὯ Ȉź ̆ Ӯ ҩ

̆⁞ѝľ ᴐ Ŀȁľ ᴐ Ŀȁľῆ ᴐ Ŀ̆ ѝľ

ĿŻȂ ̂2005̃ ὲ ᴁ ѐ̆ ὲ ѝľ Ŀż̆ У

Ԉѝ ұ ⁸ ѝ ╟ ̆ת ѐ Ю ľ̆ ĿУ έ

Ѭ ӑ ӝ ὲ ш ̆ ̆ ּ



ȇὤ ּ ‒Ȉ2013 ᾪ̂ 16 ̃̆ 2013 12  

                                           Global Media Journal, Vol 16, Issue Winter, December 2013 

9  

† ̂2004̃ Ӯ̆ Ἷ ◗( Fiske, Susan T. & Talyor, Shelley E. ) ѝ̔

ľ ҩԈ₥ ᶕ ȂĿ ӝ ᶕ ѐ

Уэ ̆ Ԉ ѝЮע ̔ эӝ ҩ эᶕ

эᶕ ̆ ѫ эᶕ ѝ ᵳ ᶕ ̆  ᶕ ₁ ̆

Ҿ ᶕ ֶ╡╒  ᶕ бѮ ŵȂ ̆ Э

̆ ӝ̂1987̃ … ᴇ ľPriming effectĿ ╖ 

ҩ ѡ ѐ ӱ̆ ҩ ̆ ѝ

ľPriming effectĿ ּ Ȃ ӝ̂1987̃ ѝ

ľ Ҿ ̆ УҾ ̆ ҩ ֳ ȁ ȁ

Ὠ Ḁ ӝ ֓ ῆĿŶȂ ̆ ӝ ҩ ѐנ ѐ 

̆ ҩ ѐὯұ ѐ Ὧ ̆ ҩУ ע

̆ӨӨ ҩ Уэ Ȃ 

ľ̆ ĿѮ Ԉ ӝԏ ұὨὭҮ╘ ″ ̆ Ӯ

ּ Ҿᶕ Ἴ₥ӹԏ ѐ ҩ ľ Ŀ̆ ľ ҩ ĿȂ

ж ̆ Ӯӭ ּ ᾃ ұӭ ̆

ľ ֫Юҩ ĿȂ 

 

̂Ь̃ б ᴐ ּ̔ ȁ ᾃ Ὧ  

2007 3 ̆ ּ ֶ̂ICÃ У ‒ȇּ Ȉ̂ Journal of 

Communicatioñ ‒ж ‒ ҩУ ̆ ľ Ŀ̂Framing ȁ̃ľ Ŀ̂Agenda 

Setting̃ ľ ╟ Ŀ̂ Priming̃ Ьэ ̆ Ӈ ҩ ₥ ּ Ь

э ὲὯ Ȃ ᾃ ҂ Ӯ̆ ȁ

̂2008̃ ѐ ľ̔ ╟ Ԉӝ ᶕ ѝ

̆ ᶕ ̂accessibilitỹ  ֳ ̕ ‡ Ԉӝԏ

ѝ ̆ ұӝԏ ̆ ᶕ

̂applicabilitỹ  ֳ ᶕ Ŀ
ŷ
Ȃ У ̆ Э ҩЬ

ּ ѐ ᾃ Ὧ ̆ ҩ ̂Priming̃ ᾃ ⁸̆ з

ҩб Ὧ Ȃ 

ḣ ̆ ̂accessibilitỹб ̂applicabilitỹѮ ̆⁞שּ

Ȃ ὲ ұľ Ŀ̂ ľ Ŀ̃ Ѯ ̆ ᴳ Ӯ

ҩ ֳ Ὧ ″ ̆ έ ҩľ Ŀ̂ salient̃̆ ӱ

ҩ Ȃ ѐ‡ ὤа ̆ ľ Ŀ

֒̆ Ἱ ֒̆ Ԉ҂ Ἱ ֒̆ ľ Ŀ Э╗Эľ

Ŀ̂ ľ Ŀ̃̆ Ȃ 

б ᴐ Ѯ⁞ УὯ ̆ ּ ѐ

̆R 2007 3 ȇּ Ȉ ‒  S̆cheufele Tewksbury 

̂2007̃ ѐᾗ ľ̔Уэ ̂construct̃ ὲ ᴳ Ḁ

Ȃ ̆Уэа ֒Юΰѱа ̆ έ

ᴳ Ȃ ̆ ᵳ ֶ ╟  ̔

                                                             
ŵ † ȇ̔ ү б ᴇ ——ӱȅҮὯ Ȇ Ȉ̆ ȇ Ȉ̆ 2004̂ 2̃̆

55-56 Ȃ 
Ŷ † ȇ̔ ү б ᴇ ——ӱȅҮὯ Ȇ Ȉ̆ 55-56 Ȃ 
ŷ ȁ ȇ̔ ȁ ╟ ĺĺ ұ 2007 3 ȅּ Ȇ

‒ Ȉ̆ ȇ Ȉ̆ 2008̂3̃̆ 7 Ȃ 
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аת ̆ ֶ ″ ѐ ȂĿŵ ὲת̆

ҩ̆ ľ Ŀȁľ Ŀ̆ ᵳ ȁ ̆ ҩ ҩ҂ Ȃ

ľ Ŀ Ӯᶕ ̆ ľ Ŀ Ὧ ұ Ὥ

Ὥ Ὥ ⁸̆ ᾃ ֶ ̆ ̆ӊ ╟Ȃ ̆

ұ Ԉ  ″ ѐ̆ ұ

ᾃ  ″ ѐ̆ӊ Ȃ 

 

Ьȁ ̔ б  

 

Э  Э̆ ҩ ѝш Ԉ̆ᵳ

Э  ̆ў ԈЮ ̔ 

̂У̃ ᴿ  

ѝҩ Ὧ Ѯ ╒ᾰ Ү֒ Ӯ ᶕ ּ ѐ

̂Priming effect̃̆ Уэὴ ᴿȂ э ᴿӱὲ Э ̆

Ҭ ̆   ľУ ᷆Ŀ □̆ ᴳ 

ע Ȃ ̆ ᴿ ѐ ̆заУ ֶ ̆

̆ б Ȃ 

 

̂ү̃ ὲ  

ұ ᶕ ̆   ̆

Ὠֳ ̆ ̆ ѝ Ԉ Ү֒ Ὧ ᶕ ᾃ 

̆ ὲ ѐ ҩ Ҿ Ӷẏ̂knowledge storẽ̆

Ҿᶕ ҩ ̂accessibilitỹ ̆ӱ ″ ὲ έ ╟

Ȃ 

̆ ѐ̆ ╟ ӝѝ ҫ Ԉᶕ ̂

У ̃̆ ̆ ҩὲ ᶕ ̕

ὲ Ѯ̆ ӊ ҩ ̆ ̆  ̆ Ҿ ѐ ӊ

Ȃ ᶋ ̆ У Ѯ ☼ ᴉ ̆

‡ ὲ Ȃ 

 ̆ ̆ а

ұ ֶ ̕ ̆ ұὲ ὤ ̆ з

ֶ Юӊ ̆ ὲ ѐ ὲ

̆ Ԉ Э ת̆ У Ἱ Ȃ ̆ӱ Э ̆ Ҿ

֒ έ Э ̆ ѫ̆ бὲᶕ

ὯὯ ̆ӱ ̆ ὲӹ ᴄ ₥ Ю̆ ̆

ᴐ  Ȃה

  

ȁ ᴿ ̔ ᴿ  

 

                                                             
ŵ ―An applicable construct is far more likely to be activated when it is accessible. Likewise, an inapplicable 

construct is highly unlikely to be used in a given situation, no matter how accessible it is. Indeed, even the most 

basic priming studies in social psychology demonstrate that inapplicable yet highly accessible constructs are 

unlikely to be used in social perception and judgment‖̆ Scheufele,D.A. & D. Tewksbury. Framing, Agenda 

Setting, and Priming: The Evolution of Three Media Effects Models. Journal of Communication, 2007.57 (1), 

9-20. 
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Э ̆ ҩУ Ҭ ּ Ү֒ᴐѝ ᴿ

Ȃ 

̂У̃ ᴿ ĺĺ2013 6 14 б ᾰ  

2̆013 6 14 ľ̆ 7 ᶢ

̆б ў ᴇᾰ Ȃ ȁ ̆ ўἳ   Уᴁ

Э̆ ᾰ Ȃ ўἳ ’Ү ȂĿŵ Ү ̆ Эּҩ

̂ ӝ ѐ ᾃ Ȃ̃ӱ ̆ ᾰ

ш ľ̆ ȁ ᾰὡ ѐ Ŀѝ ѐ Ὧ ᶕ ̆ ѝҮ֒

ҩ Ȃ ̆ 1 41 ̆ ⁸ᴐ Эּҩ ѝ 5

52 ̆ӭ ԏ Ԉ Э  Ŷ̆ὲ

ѝ 6 16 17 ̆ ұ  ȁὤ Э Ȃӝ

ӝ ұ 2013 6 18 20̔52 ҩУ Ὧұ Ү֒ ѝ

̂ 2 ̃ŷ̆ з ᾗҩ ̆  ҩ ̆ ҩ УҮ֒

Ȃ 

̂ү̃ӝ Ὧұ ᾰ ᾃ  

ӝ Ὧұ ᾃ Ю̔ 

 

【城管持斧头砍人？先看看视频再说吧】近日，网曝湖南邵阳一群城管与一家店主发

生口角，竟用棍棒、大斧等进行执法，把店砸个稀烂，帖文后还配有多幅图片及视频素材，

引起舆论愤怒。但当城管局给出更为完整的执法视频后，人们却发现，案情出现了反转……

http://t.cn/zHuIQ0l  

 

ľ ӝ Ŀ ̆ 1810 ̆ ѝ 2007

̆ Ὥ 2 ̆ 6 20 23
ŸȂ

http://hunan.sina.com.cn/news/s/2013-06-17/215157287.html
http://www.0739bbs.com/thread-222335-1-1.html
http://weibo.com/2803301701/zC25tzSXf
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3 ӝ ľ ᾰ Ŀּ ①
 

 

ў ᾃ ȁ ḥ ȁᶕ ̆ ѐ ᾃ ̆

ў ч  ̔ 

Ў ⁞ ў ᾃ ѝ̔ 

1 ȁ̃ Ү Үĺĺў ᴿѐ ѝ ̆″  ̕

2 ȁ̃Ү֒ ĺĺў Ү֒ ″ ̆ а

֓̆ Э У ֶ ̕ 

3̃ ⁸ ĺĺў Ḇ ѐ Ԉ ⁸

̕ 

4 ȁ̃ ᴇ ֗ĺĺў ľ   ҩ Ŀ ֓̕ 

5̃ὲӹ Ὧў Ȃ 

 

ү̆ ḥ  ̆ Ԉѝ̔ 

1 ȁ̃ ĺĺ ̆҂ ̆ ὨὭ ὲӹ ̆

ᴇЭ У ̕ 

2̃ ĺĺ ў ȁ ὲӹ ̆҂

ұ ֶ ̆ ὲӹ Ὧ ̕ 

3̃ а Ѯ ̆ ұ Ь ̕ 

4̃ У ̆ ὲӹ Ȃ 

953 Э ᾃ  ̆ Ἴ̆ Ԉ УҾ а Ԇ

У ̆ ᶕ ᾃ ұ ̆ ḥ ᾃ Ȃ

̆ Ѯ₥̆ У ̆ Ὥ 350 Ȃ

̆ ұ Ҿ ᾃ ҩ  ̆ ҩ ̆ ҩУэᾃ

 ̂ 1 ̃ 

 

                                                             
ŵ אӏ PKUVIS  έұ 2013 9 5 Ȃ 
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1  Ү֒ ᾃ   

    ̂ ̃ ᴿ 

Ԉľў ⁞Ŀ

  

Ү Үĺĺ″  195 55.71% 

Ү֒ ĺĺ ֶ ֗  49 14% 

Ḇ ĺĺ ֶ  23 6.57% 

ᴇ ֗ĺĺ  71 20.29% 

ὲӹ Ὧў  12 3.43% 

 350 100% 

Ԉľ ḥ Ŀ

  

  18 5.14% 

 36 10.29% 

ὨὭ ὲӹ  23 6.57% 

 77 22% 

 а  61 17.43% 

 15 4.29% 

ὲӹ Ὧ  42 12% 

 118 33.71% 

а У ̆ ҷ︠  49 14% 

̂ ὲӹ ̃ 106 30.29% 

 350 100% 

 

Ὡȁ ̔ ᾃ  Ү б  

 

э ѐ Ԉ 350 ̆ ṁҩᾃ Э ̆

Ԉ У ‟ ̆ Э  ̔ 

Ўӱ ᴇЭ ̆ ӝ ў έ ľ Ŀ ̆

ᴇ Э̆   Ȃ 

ў ľ   ҩ Ŀ ѮЮ̆ ѝ

Ү ″ ҂̆ Ἴ₥ ᴇ ӝ ̆

5 ҩ ̆
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Ź

 † ȇ̔ ̔ б Ȉ̆ ȇ ( ֶ )Ȉ̆ 2009̂1 Ȃ̃   



ȇὤ ּ ‒Ȉ2013 ᾪ̂ 16 ̃̆ 2013 12  

                                           Global Media Journal, Vol 16, Issue Winter, December 2013 

17  

̆ᵷᴳ Ȃ ̆ ֻ̂2009̃ӱ ѐ Ү֒

ѐ  Уэ ″ ľ̔ Ү֒ ѝ ֶὨὭ ὤ

Ү֒ ĿŵȂ2013 8 8   ȇ Ȉ‒ ȇ ᴉ ȈŶ

 ̆ ѝч Ȃ У ̔ ľḆ Ŀ̆

  ̆ Ф ᶑ ̆ ЮҩѮ ╒ᾰ Ȃ ү ̔ ҫ

̆῏ ̆ Ȃ ѐ̆ѐ

ֶ ֶↄֶ ȁѐ ӝ ұ ̆ ҩ

Ḁҩ ľ̆ ᴇ⁸ ҩ 16 ̆ Ӱа ╖ȂĿ 

 

 

4̔104 ע  ľ Ŀ ľУ Ŀ  

 

Ю ̆ ᵳ 104 ѐ ҂̆ э ֶ

У Ȃ ж ӱ ‟ 104 ҩ ᴇ
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ж ̔Ҭ Ү֒ѐ Ὠֳȁ Ӯб  

 

 

媒介形式对危机传播效果影响的实验研究 

Empirical Research on the Impacts of Medium on 

Communicative Effects 

 

赖泽栋
ŵ
  

 

中文摘要：传统媒体对危机传播有着重要影响。与此同时，社会化媒体对危机传播的影

响也越来越大。在危机传播中，媒介形式可能与危机信息内容同样重要。但传统的危机传播

研究却较少探讨媒介形式对危机传播的影响。本文在梳理现有的危机传播研究基础上，通过

对危机爆发阶段和危机回应阶段的两次实验研究，并把危机情境因素之危机涉入度和危机信

息内容因素之策略匹配度纳入研究框架，反复验证了媒介形式对危机传播效果的影响。研究

结果表明，无论在危机爆发阶段还是在危机回应阶段，媒介形式对危机传播效果的影响都较

为显著，且传统媒体比社会化媒体对危机传播效果的影响更大。但是，媒介形式对危机传播

效果的影响会受到危机涉入度和策略匹配度的调节。若组织采取匹配的传播策略，通过传统

媒体进行传播更能减少负面的危机传播效果；若组织采取不匹配的传播策略，通过社会化媒

体进行传播更能减少负面的危机传播效果。本文在研究结论的基础上提出了研究启示，最后

还讨论了本研究的局限性和未来研究方向。 

关键词：危机传播，危机传播策略，媒介形式，危机涉入度，危机传播效果 

 

Abstract̔Social media play in today‘s societies a fundamental role for the crises, and 

traditional media also play a crucial role in crisis communication. The medium is as important as 

                                                             
ŵ ̔ ּ ̆ ᾚ Ȃ 
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the message. However, classical crisis communication theories neglect the role of the medium. 

Based on crisis communication researches, Considering crisis involvement and crisis response 

strategies, this research investigates the role of the medium on communicative effects during the 

initial stage and response stage of the crisis by two experiments. The results show that, the effects 

of the medium on communicative effects are significant, and the effects of traditional media on 

communicative effects are more obvious than social media in crisis. However，the effects of the 

medium are modified by crisis involvement and crisis response strategies. If organization takes a 

matched crisis response strategy via traditional media，the negative communicating effects will be 

reduced. If organization takes a mismatched crisis response strategy via social media，the negative 

communicating effects will be reduced. In the end, managerial suggestions on the crisis 

communication strategy are put forward. The research limitations and future directions are also 

discussed. 

Key words c̔risis communication, crisis response strategies m̆edium c̆risis involvement̆

communicative effects 
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  ᶕ У Ὧ ̆ ӎ б ̆ ᾃ

ҩ ︢ЭЪ Ὧ ֶ Ȃ 

עֶ ᴇ ҩ עֶ ᴇ ұ ּ ҂̆ ҩ б Ь

ᶕ ּ Ȃתа ̆ Ҿ ҩ Ү֒ᶕ бᶕ

ȁᶕ Ὧ ̆ Ү֒ ̆ ᶕ ӱּ ᴇּ

ӱ עֶ ᴇЭּ ̆ ᶕ   Ь  Ȃ а

ᴇ ּ ӑӨ а ᴇ ᶕ ̆  а

ᴇ ᶕ ӱ̆ э ּ ̆ Ὠֳ

̆ ὤ а ᴇ ּ ̆ Ȃ 

 

̂Ь̃ ὡ  
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ּ ѐὯұ ὡ а Ὧ̆ұ ᴇ ּ ̆

ԏ҂  ὡ Ȃת ̆ ὡ ּ ѐ Ὧ

ᴐ ̂An-Sofie Claeys 2̆012̕Choi & Lin, 2009  ̕ Coombs & Holladay, 2005̃Ȃ ּ

̆McDonald and Hartel (2000) ὡ Ѭ ὡ ̆ эᴇὤ

б Ὧ з̆έ ὲ б ѝ ע ╟ Ȃ Ѯ Ὠֳ̆

б Ὧ ᾱ ҩὨֳб У ὡ Ȃ ԏ ѝ ὡ ᴂ бᾃ

Ὧ э̆ᴇ Ὧ ᾃ бᶕ У эᴇ   э̆ᴇб У ὡ

Ȃ Уэ ҃ ֶ  ӊ ὤ б

ὯȂ ὡ э╟ ̆ Ὠֳ б ֓ У ‟ ѝ Ȃע

ҩ ὡ ̆ ѝὨֳ ὡ

ᾱ ̂McDonald & Hartel, 2000)Ȃ Petty Cacioppo  

╗ ̆ ὡֶб ᶕ ҵᴐ Ȃ έ ὡ Ὠֳ Ὧᶕ

̆ ᴂ ὡ Ὠֳ‡ ע Ȃ ̆ ὡ ֶ Ὠֳ ᶕ

̆ Ὠֳ У ‟ ѝ Ȃע ѐ̆ ѝб Ὧ

ᴂ Ὧ ̆ӱ а ὡ ѝ  Ȃע

̂ ̃ ּ  

̆ ̆ Уэ ̙ ὲ Ὧ ּ

Ȃ ᴉ ה ּ ̆Coombs & Holladaŷ1999̃ ѝ̆ ה

ѝὯ , Ὠֳ ў Ὠֳ ȁ ȁ б ѝ

Ȃ ̆ ȁ ү ּ ѝᴐѝ ּ ў Ȃ 

1ȁ  

ҩᴉ ̆ ў Ȃ ѝ ֶ

̆ Ὠֳ Уэ ӊ Ȃ Ὠֳ Ԇ

ѝ ֓ḣ̆ ӊ ̆ Ѭѝ

ӊ У ̂Coombs & Holladay, 2009̃Ȃ ̆

̆ а ̆ ֶᴳ ὡ ѐȂCoombs & Holladay 

̂2007̃ ѝ̆ ֗ ȁ ѝȁ бὨֳὯ ֶ

 Ȃ ֗ ̆ ֓ ̆

Ȃѝҩ ὁ У ᶢ ̆ ּ Ȃ

б רּ ּ ̆ ֶ Ὠֳ ᶕ ֗ Ȃ ̆

аּר ּ ̆ ֶᴳ Ὠֳа ȂУ ̂An-Sofie Claeys, 

Verolien Cauberghe, 2013̃̆ רּ аּר ᴳ Ὠֳ

Ȃ 

Ḯ 1̔ רּ аּר ӊ ֓ Ȃ 

У ̆ а ᴇ ּ ̆ ѝ

ѐ Ὠֳ̆ ᴇ Ȃ ѝ Э Ю ᴇ̆

Ѳ Ȃ עֶ ᴇ ұ ȁҵ╟ ̆ ₂ ȁ

бҵ╟ ‡Ȃ з̆ ѝ ᶕ עֶ ᴇ̂ Johnson, T. J., & Kaye, 

B. K.̆2010̃Ȃ ̂Sonja Utz, Friederike Schultz̆2013̃҂ ̆ עֶ ᴇ

ּ ᴇ ּ ӊ ֓ Ȃ ̆  ̔ 

Ḯ 2̔ עֶ ᴇ   ӊ ֓

Ȃ 

ᶕ б ᶕ ұὨֳ а Ȃ ᶕ ҩ

̆ ᶕ Ὠֳ̆ У Ȃ₥ ̆
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ᶕ б ᴇ Ὧ ӊ ̆ ᶕ б ᴇ Ὧ

҂ֶ  ּ̙ ᴇ ұжн Ὠֳ̆ ὲ ᶕ֗ Ȃб

̆ עֶ ᴇ έ ּ ᴇ έ ת̆□ִ Ю ᶕ ᴂ а Ȃ

Ў ᶕ ӱּ ᴇ ּ   ̆ Ὠֳ

̆ ᶕ Ү ̆ ֗ ̆ ע ᶕ ̆ ӊ

֓̕ ᶕ ӱ עֶ ᴇ  ̆ Ѯұּ ᴇ̆Ὠֳ а ѫ ᶕ

̆ б ѝ ע а ѫ Ȃ ̆  ̔ 

Ḯ 3̔ ᴇ   ᶕ עֶ ᴇ   ᶕ ӊ

֓ ᴂȂ 

ὡ ҂ֶ Ὠֳ ֓ ѝȂCoombs ̂2005̃ ѝ̆Ὠ

ֳ ὡ ֶ Ὠֳ ᶕ ᶕ ̆ Ҿέ ὡ Ὠֳ

ᶕ ̆ ╟ ╡╒ ᶕ ̆   ѬȂ ̆

ὡ ҂ֶ Ὠֳ ֗ ̆ ֓ȂAn-Sofie Claeyŝ2012̃

ӝ ̆ רּ аּר ּ ᴂ̆ ὡ Ὠֳ

аֶ ̆ע ὡ Ὠֳ ұּר ּ аּר ּ ӊ

Ȃ ѐ̆ ᴇ ѝ бжн ᴇ ̆ ὡ Ὠֳ ұ

ᶕ ּ ᴇ ᶕ ᶕ ╗ б ̆ Ҿ ᶕ ұ

ᶕ ̆ Ὠֳ Ҿ ᶕ ̆

֗ ӱ̆ ӊ ֓Ȃ Ҿᴂ ὡ Ὠֳб а Ὧ̆ ᴳ

ᶕ ҂̆ Ҿᶕ ╗ ̆ ̆ӊ ֓

ὡ Ю ֓ Ȃ ̆  ̔ 

Ḯ 4̔ ὡ Ю ᴂ ὡ Ю ᶕ ּ ӊ

֓ ᴂȂ 

2ȁ ү ּ  

ὨֳаӨֶ ֓̆   У ּ ѝ̆

ֶ ӊ ּ ᶕ Ȃ ЎҾ עֶ ᴇ Ю  

ᶕ ӎбӇ ̂ ү ּ ̃ Ὧ Ȃ ᾱ ̂Kim & Grunig, 2011̃

  ּ ѝ  Ὠֳ ᶕ Ӈ ̂ꜛ ᶕ ᶕ ӎ̃ ѝȂ

Э̆ᶕ Ӈ ұү ּ , ᶕ Ἴӱ ̂ Ү ̃

ּ ̆Ὠֳ ұּ ᶕ ᾋУ ּ Ȃ Ὧ ⁸ ּ ᴇѐ̆

Ὠֳΰѱ ֒ ֶ ү ּ Ȃת עֶ ᴇ ̆ ᾃ

ᴇ ᴳ עֶ ᴇᴳ ᶕ Ҿ ̆ ӊ

╗Ԉּ б̆ӹӝӇ ӎȂ ̆ ү ּ э ּ

̆ ὲ ѝ ̂Liu , 2011̃Ȃ 

Ὠֳ ұа ᴇ ּ ᶕ Ю ӊ ү ּ ѝ Ȃ

ּ ᴇ ȁжн ҩּ ᴇ ᶕ֗̆ ѝ ּ ѐ Ὧ

ᴐ ȂJanneke de Jonge, Hans Van Trijp, Reint Jan Renes, and Lynn J. Frewer̂2010̃ ѝ̆

Ὠֳ б ᶕ ў ֳ ᴇȂ עֶ ᴇֶ Ὠֳ ᴉ

Ҿ ᶕ ̆҂ֶ ӹԏ ᶕ ѝ(Pieter Rutsaert,Aine Regan, Zuzanna Pieniak, 

Aine McConnon, Adrian Moss, Patrick Wall and Wim Verbeke, 2012)Ȃ עֶ ᴇ ҵ╟

Ԉ̆ ᶕ Ὠֳ̆ ֒ ╒҂ ᶕ ӊ ּ ̆

ѐ ȁ ╖ ᴳ Ὠֳ ӊ ּ ᶕ ѝᵳ ̆  ᶕ ᵳ

Ȃ 2011 ľ╗ Ŀ ̆ Ὠֳ

̆ ᾃ Ȃ Ὧ עֶ ᴇ Ҿ ̆
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ѝҩ ‾ Ὧ ᶕ ‾̆ עֶ ᴇ б‾ Ὧ ҵ╟Ȃ ѫ̆

עֶ ᴇ ּ ᴇ ү ּ ̙ а Ȃ Sonja 

Utz, Friederike Schultz Sandra Glockâ 2011̃ ѐ б̆ ֶ ᴇ Ю ̆

ᶕ ᴇ ּ ӝԏ ү ּ ̆ Sonja Utz ̂2013̃

ѐ У  Ȃ ұּ ᴇ έᶕ֗ ӝ̆ԏ ὰ ּ

ᴇ ᶕ ҂̆ ᶕ ּ Ҿ ұ ֳ ᴇ ᶕ ̆ ұ עֶ ᴇ ᶕ

ұ Ѳ ᶕ ̆ ү ּ ᴂȂSubasic, I., & Berendt, B̂ 2011 ҂̃ T̆witter

ᴳ ̆ а … ╗Ԉּ Ȃת ̆ Ҿ Ὧ

ҩ Ү֒ ̆ ̆ Ὧ ᶕ Ȃ Ὠֳ Ὧ

Ү֒ ȂCoombŝ2007̃ ѝ̆Ὠֳ ѱ ̆ а

Ү֒ Ȃ רּ а Ὠֳ̆ ּ ҂а ӑּר

ּ Ȃ У ̆ ₥ ̆ ὡ Ὠֳ ᶕ ᶕ ╗

Ȃ ὡ Ὠֳ ұ ᶕ ᶑ ╗ Ȃ ҂ Ὠֳ̆ ὡ ֶᶢ

ᴇ ̆ Ҿέ ὡ Ὠֳ ᶕ ҂̆ ֶ Ҿᶕ

̂Choi & Lin, 2009̃Ȃ ̆  ̔ 

Ḯ 5̔ רּ аּר ү ּ ̕ 

Ḯ 6̔ ᴇ עֶ ᴇ ү ּ ̕ 

Ḯ 7̔ ὡ ᴂ ὡ ү ּ Ȃ 

 

Ьȁ  

 

Ԉ ּ ў ᴿ ת̆ Ὠֳ

Ȃ ѝ Ὠֳ ̂Coombs̆2007̃Ȃѝҩ

̆ ὁ₥ӝ ұ э ̂ ѫ ᶕ ̆ ѫ ұ

ᶕ ̃̆ э Ὧ ̆ ᶕ

ᶕ ̆ ᴇ ּ Ȃ ̆ ч ̆

У ѝ ᶕ Ю̆ ᴇ б ὡ ּ

̆ ү ѝ ᶕ Ю̆ ᴇ б רּ ּ

ᾃ Ȃ 

 

̂У̃ У 

1ȁ б₁  

У ̆ ᴇ б ὡ ּ ̆

2×2 ̆ У ѝ ᴇ ̔ ᴇб עֶ ᴇ̕

ү ѝ ὡ ̔ ὡбᴂ ὡȂ э ̔ × ὡ̕ עֶ

ᴇ× ὡ̕ ×ᴂ ὡ̕ עֶ ᴇ×ᴂ ὡȂ 

₥ ֒ Уэ з ї ̆

 б ѝ бע Ȃנ ₁̆ Ѯ Ү֒ б

 Ὧ ӊ Ү֒Ȃ ̆   ὤ

  Ү֒̆ ὡ ѝ У ᴳ ᴂ̆ ὡ ѝ

ᴳ Ȃ ₁ Ѯ ᴇ Э̆ ᴐѝּ ᴇ ᴐѝ עֶ ᴇ

Ȃ ѐ ̆ ᾃ ὡѐ ѐ̕

֝н ̆ ᾃ ὡ ֝н ― ‖
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1ȁ  

ѝҩ ̆ Ȃ Ἴ ὡ  ̆ ὡ

ᴂ ὡ  ̂M ὡ̗3.56̘Mᴂ ὡ̗2.73̆p̖0.01̃Ȃ

ѐ ὡ ⁸ ὲ̕ ̆ э ᴇ   ֗

̆ э ֗ ̂M1=4.56,SD=0.672; M2=4.52, 

SD=0.628; M3=4.54,SD=0.861;M4=4.51,SD=0.724̃̆ ὡҩ  

֗ ̕נ ̆ ᴇ ̆

⁞  ᶕ ұ э ᴇ ̂ ѐ̆ ⁞ ѝ98.7%̆

ѐ̆ ⁞ ѝ99.2%̃Ȃ ̆ ̆

Ȃ 

2ȁḮ  

Ἴ̆  ̆ ᴇ

б ὡ Ѯ ӊ ҩӇҵ ̂F(1,99)̗7.610̆

p=0.007̖0.01̃̆ 1Ȃ

Ȃ У ў 

̆ ᴇ ѐ̆ ὡ ᴂ ὡ ӊ

֓ ᴂ̂M ὡ̗1.75̖M ᴂ ὡ̗2.14̕

F(1,99)̗87.996̆p̗0.000̖0.01̃̕ עֶ ᴇ ѐ̆ ὡ ᴂ ὡ ӊ

֓҂ ᴂ̂ M ὡ̗1.78̖M ᴂ ὡ̗2.50 F̕(1,99)̗13.923 p̆=0.000̖0.01 Ȃ̃

ҩḮ 4Ȃ   

ᴂ ὡ Ю̆ ᴇ   ᶕ עֶ ᴇ̂ ̃

  ᶕ ӊ ֓ ᴂ̂ M ̗2.14̖M ̗2.50 F̕(1,99)̗18.916̆

p=0.02̖0.05̃̕ ὡ Ю̆ ᴇ   ᶕ б עֶ

ᴇ̂ ̃   ᶕ ӊ ֓ ̂M ̗1.75̆M ̗

1.78̕F(1,99)̗0.085̆p=0.71̘0.05̃Ȃ ̆ Ḯ 3  Ȃ 

̆ ү ּ  ̆ ᴇ б ὡ Ѯ Ӈҵ

̂F(1,99)̗0.002̆p=0.962̘0.05̃Ȃ ү ּ Ӈҵ

Ȃ У  ̆ ᴇ ў ︠ ̂F(1,99)̗14.837̆p=0.000

̖0.01̃Ȃ ᴇ̂M̗3.903 S̆D=0.058̃ ᴇ ּ

ү ּ ̂M̗3.70̆SD=0.050̃Ȃ ̆ Ḯ 6 ̕ ὡ ў ҂

̂F(1,99)̗50.837 p̆=0.000̖0.01̃Ȃ ὡ ̂M̗4.033̆SD=0.051̃

ᴂ ὡ ̂M̗3.570 S̆D=0.045̃ ү ּ Ȃ ̆ Ḯ 7

Ȃ 

 

̂ү̃ ү   

1ȁ  

Ἴ רּ баּר Ѯ б̆аּר ̂

̃ ̆ ѝ רּ ֗̂ M רּ ̗4.51̘M аּר ̗1.37 T̕(113)

̗27.59̆p̖0.01̃Ȃὲ ̆ ᴇ ̆ ⁞  ᶕ

ұ э ᴇ ̂ ѐ̆ ⁞ ѝ 98.3%̆ ѐ̆

⁞ ѝ 98.6%̃̕ ̆ э ҩ ὡ ̆ э

ὡ ̂M1=3.51,SD=0.643;M2=3.55,SD=0.728;M3=3.54,SD=0.660;M4=3.58, SD= 

0.823̃̆ ὡҩ   Ὧ Ȃ

̆ Ȃ 
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2ȁ Ḯ  

Ἴ̆  ̆ ᴇ

б רּ Ѯ ӊ ҩӇҵ ̂F(1,114)̗

9.125 p̆=0.003̖0.01̃̆ 2Ȃ

Ȃ У ў 

̆ ᴇ ѐ̆ רּ аּר

ӊ ֓ ̂Mּר ̗3.88̘Mаּר ̗1.98̕

F(1,114)̗88.907̆p̗0.000̖0.01̃̕ עֶ ᴇ

ѐ̆ רּ аּר ӊ ֓҂ ̂M רּ ̗3.72̘M аּר ̗2.09̕

F(1,114)̗53.654 p̆=0.000̖0.01̃Ȃ ҩḮ 1Ȃ ᴇּ רּ

עֶ ᴇ̂ ּ̃ רּ ӊ ̂M ̗3.88̘M ̗3.72̕

F(1,114)̗5.611̆p=0.02̖0.05̃̕ аּר ̆ ּ б ּ

ӊ ֓ ̂M ̗1.98̆M ̗2.09̕F(1,114)̗3.211̆p=0.076

̘0.05̃Ȃ ̆ Ḯ 2а Ȃ 

ὲ ̆ ү ּ  ̆ ᴇ б רּ Ѯ Ӈҵ

̂F(1,114)̗9.179 p̆=0.624̘0.05 Ȃ̃ ү ּ Ȃ

У  ̆ ᴇ ў ̂F(1,114)̗15.495̆p=0.000̖0.01̃Ȃ

ᴇ̂M̗3.981̆SD=0.051̃ ᴇ ּ ү

ּ ̂M̗3.701̆SD=0.054̃Ȃ ̆ Ḯ 6  ̕ רּ ў

҂ ̂F(1,114)̗24.924 p̆=0.000̖0.01 Ȃ̃ а רּ ּ ̂M̗3.959̆

SD=0.046̃ רּ ּ ̂M̗3.723̆SD=0.045̃ ү ּ Ȃ

̆ Ḯ 5 Ȃ 

 

ҷȁ ᴇ б  

 

ч ̆ Ѯ

ὡ רּ ὡ ѐ̆ ҩ ᴇ ּ ӱ̆

̆Ḯ 1ȁḮ 4ȁḮ 5ȁḮ 6 Ḯ 7 ὤ  ̆Ḯ 3   ̆Ḯ

2  ̆ ̆ ̆ ᴇ б ὡ

ӊ ҩӇҵ ̆ ᴇ б ὡ ү ּ а Ӈҵ ת̆ ᴇ

ὡ ў ̕ ̆ ᴇ б רּ

҂ӊ ҩӇҵ ̆ ᴇ б רּ ү ּ ӊ Ӈҵ ת̆

ᴇ б רּ ў Ȃ ч ̆ Ԉ ѝԈЮ ̔ 

Ў ᴇ ּ зּ̆ ᴇ עֶ ᴇ ּ

Ȃ ̆ ᴇ ּ

ѝ Ȃέᴇ ̆ ̆ ᴇ ︠ ̆ з

ᴂ ὡ Юּ̆ ᴇ עֶ ᴇ ֓ ᴂȂ ᴇ б ὡ

ү ּ Э̆ ᴇ ў ҂︠ ̆ з ּ ᴇ а עֶ ᴇ

ּ ӊ ү ּ ̕ ̆ ᴇ ү

ּ ̆ ּ ᴇ רּ ̆ ֓

עֶ ᴇ ̆У Э ҩ ᴇ Ȃת ̆

ּ ᴇ а עֶ ᴇ Ὠֳ̆ ү ּ ѝ ̆

ּ̆ ᴇ עֶ ᴇ ү ּ ᵑ Ȃ ̆

ᴇ ̆ ᴇ ּ Ѯ ү ּ зּ̆ ᴇ
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עֶ ᴇ ּ Ȃ У б Schultz, Utz, & Glocka ̂2011̆

2013̃ Ҿ ̆ Ҿа Ȃ ̆Schultz, Utz, & Glockâ2013̃

̆ עֶ ᴇ ּ ᴇ ֓ ̆ б

У  ̆ а бת̆ ү • ̆ ᴂ ὡ

ѐ̆ ᶕ ּ ᴇ עֶ ᴇּ ֓ ᴂ̆

ת ὡ Ю̆ עֶ ᴇбּ ᴇ ̆ ּ ᴇ ּ רּ

ᶕ ӊ ֓ עֶ ᴇ ̆

ּ̆ ᴇ עֶ ᴇ Ȃ б

ὯȂ ̆TwitterȁFacebook עֶ ᴇ ᶕ֗ ּ ᴇ

̂Zogby Interactive,2009̃Ȃ ̆ עֶ ᴇᶕ֗ ᴂ̆ ѝ б

̂ ̆2011̃Ȃ ̆   ̆ ּ̆ ᴇ עֶ

ᴇ ֓ ᴂ̆ ѱנ̆ ҵ ̆ ѝ

ҩ Ὠֳ̆‡ ᴐѝ ֓ ᵑ ̆

̆Ὠֳ‡ ֗ ̆ ѐ ̆

  ֓ ת̆ ҩּ ᴇ עֶ ᴇ Ȃ ү

ּ ̆б Schultz, Utz, & Glocka ̂2011̆2013̃ У ̆

ּ̆ ᴇ ү ּ עֶ ᴇ

Ȃ ҂ ̆ עֶ ᴇ ԏ ѐ ╒Ȃ עֶ ᴇ ҵ╟

бת̆ עֶ ᴇ ᶕ ̆ а Ȃ ̆ עֶ ᴇ Ὠֳ ҩּ

ת̆ ּ ѝ  Ȃ ұּ ᴇ жнȁ б ̆Ὠ

ֳ Ӱ ᶕּ ᴇ̆ ּ ᴇ ᶕ ҂̆ ּ

ּ ᴇ ᶕ ̆ а עֶ ᴇȂ 

ү̆ ὡ ȁ רּ ֶ ᴇ Ȃ ₥ ̆

̆ ᴇ ּ ת̆ ֶ 

̂ ὡ ̃ ᶕ ᾃ ̂ רּ ̃ Ȃέᴇ ̆ ̆

ᴂ ὡ Ю̆ ּ ᴇ а עֶ ᴇ   ᶕ ӊ

֓ ᴂ̆ת ὡ Ю̆ ᴇб עֶ ᴇ Ȃ ᴇ

ֶ  ̂ ὡ ̃ Ȃ ̆ ̆ רּ

̆ ᴇּ עֶ ᴇּ ӊ ̆

аּר ̆ ּ б ּ ӊ ֓ ̆ ᴇ

ֶ  ᶕ ᾃ ̂ רּ ̃ Ȃ ̆ ᴇ

ּ ת̆  ᶕ ᾃ Ȃ 

Ь̆ רּ ̆ ּ ᴇ ּ ῏ ּ

̕ аּר ̆ עֶ ᴇ ּ ῏ ּ Ȃ

Ὠֳ רּ ̆ ᴇ ӊ
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环境群体性危机事件中的政府环境话语：以什邡事件为例 

Environmental Discourses of Governments during Collective 

Actions: Shi Fang Incident as an Example 

 

公文① 

 

中文摘要：本文通过对什邡事件政府文本的主题话语分析（TDA），发现政府在环境群

体性危机事件中采用了科学话语、规制话语和经济发展话语三种环境话语类型，分别折射了

科技理性、行政理性和经济理性的政府环境认知。在此基础上，本文指出，政府在环境问题

上应该实现生态理性主义和公众参与的风险传播的两个转型。 

关键词：环境话语，群体性危机事件，什邡 

 

Abstract: Through Thematic Discourse Analysis (TDA), three environmental discourses 

constructed by government during environmental collective actions, namely, scientific discourse, 

regulatory discourse and economic discourse, are identified in the paper. The discourses 

respectively reflects science rationality, administrative and economic rationality of government in 

terms of environmental cognition. Lastly, the paper holds that the turns of ecological rationality 

and public-involved risk communication should be realized.  

Key Words̔environmental discourse, collective actions, Shi Fang 
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У֙ ̆ΰѱ60% ӹԏ ҵ╟ ᴇ ̆ У

ᴿ У ̆ ҩ70% ̂Arabic Knowledge@Wharton, 2011 Ȃ̃ 

Ҿ ȁľ Ŀ ּ ĺĺҮ Э֗ᴉУэ iphoneȁ ȁ

⁸ ӝ Ԉ ĺĺנѱ ּ ҩ Ȃ Ӈ ᴇ

ӝ נ б̆ ּ ᾃȁ ּ ꜛ

̆ з жнӝ Ȃ 

ת ̆ ּ ѝ ἷ ̆ ԏ ὰ ѝ э ֶ Ὧ

Уэ ᴇ Ȃ йד Ӈ ᴇ ҫὯ Ȃ ̆

҂ Ӈ ᴇ ѐ ӣѫ п ̂Carvin, 2009 Ȃ̃ ֶ

ᾱ ԏ ὡ ȂЮ ӱ ֶ Ȃ 

 

үȁ ֶ  
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Twitter, Face book, You tube ᴇ ₢ ҩжн Ȃ

Уэ Ԉ ̆Face book ὲӹ ᴇ Э ᶕ ̆ з

Ȃ У ̆ӹ Ὧ ֶ ᶢ ̆ Ӈ ᴇЭ ӹԏ

⅔ Ȃ ּ ѐ ȁӱЭ Ю 

Ȃ ע □Ȃ 

ӱὨὭ   ̆ ̆ ὲӹּ ᶑ ּ ѬЭ н

Ὧ Ȃ Ҿ ᴐ ȂҮ Э̆ Ҿ ᴐ Ӱ ὲӹ б

Ȃ ּ Ҿ б ᴉ ╖ ᴐ з ӊ

Ȃ 

ӝᴳ Ӈ ᴇ ִ□ ̆ ּ ᴐ Ȃ︢

УԆנѱ ᴇ ╟Э ╒̆ Ԉ  ӄ

̆ꜛ йד ѐȂӹԏ ╒̆ з‾ ╒ Ὧ Ӈ

ᴇѝ Ȃ ӭ ΰ ѐ̆  ҂ Уэ ȁ ֶ ע

УԆ ѝӹԏ ‾ ꜛ ᾃ ╒ Ȃ 

ᴳ Ӈ ᴇ ⁸ ӹ̆ԏ Ὧ ᴇᴳ ᾱ ֶ 

╒ ѐпא שּ ў Ȃ ԏ ұ Ӈ ᴇ  ̆ з

Ѯ У Ȃ үԆ ѐ̆ ᾳ ╗ ̆

ת̆ ̆ ╗ ̆ Ҿ ӱ ѐ

Ȃὲӹж⁸ ӱ ⁸ѐ ҩ Ȃ ᴳ ᶕ ̆

· ѐ ֶ Уэ ֶ̆ ѡ Ȃ

ὲӹ ᶕ Ҭ ╖ ֶ̙ УҾᾐἹ ж ╒ұ 

̙ ֶ ‾ ֶ Ḇ ҩ ̙ 

ѐп א ҩ ш ⁸ҵ ᴳ ӹ̆ԏ ֶ

 Ȃ ̆ẹFace book Ӈ

╟̆ Ѯ Ԉ ұ ‾ ּ Ȃת ̆ У

ѝ̔ ұFace book эӝע ̆ Face book

аӨа ̆ ֶᴳ ᴇѮ ̂Collins, 

2011 Ȃ̃ 

Уэж⁸ ẹ ‾ҽ ӝУ ⁸ ̆ з ẹ ‾ ҽ

У ̆ ұ ╠ йד ў ̆ Ӈ ᴇ ╒ ӝԏ Ȃ

Ӈ ᴇ ̆ ₢ ̆ ᴇ שּ ᾃ ת̆

╒ Ὠ ȁ ᶕ ּ  Э̆ □╒ У ̂ Social Capital 

Blog, 2012 Ȃ̃ 

ᾃ Ў а йד Ȃ ӝ аӨ‾ Ӈ

ᴇ ּ ̆ ἵ  ᶕ ‾ ᴇ ӝȂ ᾰ

‾ҽ̆ Ὧ ‾ Face book

̆ ᴃ Ȃ Ҿᶕ ̆  ֶ ľ ҩӹԏĿ

̂Henningsen, 2012 Ȃ̃ 

 

Ьȁ ּ  
 

ֶ ᴇ Ӈ ᴇ Ѯ ּ Ҭ ӹԏ ╟ Ȃ

 ‾ У У Ȃ ұ б ֙ ӹ̆ԏֶ



ȇὤ ּ ‒Ȉ2013 ᾪ̂ 16 ̃̆ 2013 12  

                                           Global Media Journal, Vol 16, Issue Winter, December 2013 

46  

ᾳЮҵ╟ ‾ ȂУэ б ̆ ‾ Уэ

Ъ р ּ Ȃ 

УҾѐпא ӹԏ ў╟ ӹԏҵ╟Ȃ ד

ѱ Уᴁў Ὠֳӝ Face bookў Ȃ й Эὲӹ У ̆ӹԏ

‾ э Ӯ ӹԏ ὡ ӹԏ ̆ а ᴐѝУэ

ּ Ȃ 

You tubeӝԏ҂  ҽ· ̆

╘ ̆ ᶕ Ԉ ֦ Ἷ ̂Grannam, 2011 Ȃ̃ ҩ Ҿִ

□̆  Ӈ ᴇ ԏ ̆ ӹԏ бҵ╟Ӈ

Ȃѐпא ӝ ᾃ ԏӰ э Ȃӹԏ

Э̆ ᶕ Ȃ ұ ӹԏ Ю

ֳ ֒ ╒̆ӹԏ҂ ֳ Ӱ Ȃ 

҂ ҩѝӣѫ Twitter эԈ ̆ ѱ ҵ╟ѝ ῆ Э 

̆ н֝н̆ н ֶ̆ ת̆ ѐпא ӝ

бȂ УҾѐп ᴳ  twitterЭ  Ȃ ד ᴳȂ 

ּ ӝ ѐ҂ꜛ ̆ӹԏ б Ὠ Ȃ

УҾ ᾃ ԏ Э УҾ ₥ ҵ╟ ̂Grannam, 

2011 Ȃ̃ Ҿ╡╒ Э ת̆ У ȂЮУ ҂ ӝԏ

бὨὭҮ╘ѐ Ȃ а ў б ѐ̆пא Ԉ‾ Ӈ ᴇ Ὠֳ бᾱ

⁸ ̆ 

 

ȁᾱ  

 

ᾱ ҩꜛ Ӈ ᴇȁ ȁ ᾃ ὤ ᴁҵ╟Ȃ  ҩ

Ȃת ԏ ᾱ ѝѐп א שּ Ӈ ᴇὨὭ ╖  У Ȃ 

йד ӝԏ ӹԏ Twitter Face book ӝ̆ ȁὨὭ

ȁ ֝н ӹ̆ԏ а Ἱ з ӹԏ Ὧ ὨὭҮ

╘ ᶕ ȂӇ ᴐ Ȃ֗ ᴉУ Уэ Ю ̆ ꜛ ҩ

₥ ╟╒ Ȃ ҂ ⁸ ֓ḣ ̆ ╘ ᾱ

╠У ᶑ ‾ҽ ўὁ Ӈ ᴇ ⁸ ╟ Ԉ̆ ע

╒̂Lee, 2011 Ȃ̃ 

̆ ѝ ╘ ҵ Үб Ȃ эּש ᾃ

ҩУэ ̆ аӨӨ Уэ ̆ έ̂ Morozov, 2011 Ȃ̃

̆ ұ ѝ □╒ ᴳ̆ ὲ йד

̂Shirky, 2011̃Ȃ 

Tuni Leaks Nawaat … ӝѮУ ¥ ¥╗ ҽш ╘

ѝľ Ŀ̆׆ ‾  ӹԏ

ľ̆ ӨӨѝҩ ᾃ ĿȂӹа ҵ ѝľ ұ ȁΰ

︠ Ӈ Ŀ̆ У Ӈ У ӱ   а  ұẹ ӝ У ׂ

̂Gharbia, 2010̃Ȃ ̆ а У ѐп א ўȂ

ᾳЮ Ḷ ̆ד Ԉ₥ Ἷ ᵏ ľ Ŀ̂Chick, 

2011̃Ȃ 

ҩУ ╟Ҕ ╒ ̆ ‾ҽ Ѭѝľ ч

ĿȂУэа ╘ ԏ̆ ὲѐ ̆ ╒̆ӝ
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ўѬ аשּ Ȃ ӝ ҂ ὲȁ

Ȃҷ א ╒╗ ҩ ᾃ

̆ ‾ҽҬ ֶ ᾃ ⁞ Ȃ ̆ Ҭ

╒ ṝ Ү֒ѐ̆ ⁸ Ү֒ Ҿ Ὧ Ȃ╟Ҕ

ѝ ὲӹ ╒ ‾ҽὰ ᴐ ᵏ Ȃ ‾ҽ ע ẏ

ὤ ѝּש ὤ Ȃ ֶ ὤ   ╗ Ȃ Ҭ

ֶ ╒̆ ᾃ ᾰשּ  

̂Sharp and Blanchard, 2012 Ȃ̃ 

ὯұὨὭҮ╘ѐ Ӈ ᴇ ֶ ĺĺ έᴇ Ὧ̆ұ Ӈ ᴇ ╟Ю

ѐпא שּ ӝ ⁸ ᾱ ĺĺ ҩ ӹԏ

Ὧ п Ȃ Э  ӷ Ԉ̆ ╒

ў ₢ ѝ ῆЮ ȁ ᾱ ֓ḣ Ȃ Ὠ

Ὥ Ӈ ᴇὯ ѐ̆п א ╘ ӹԏ ᴇ з

ᵑ ұУэ ȁ б ȁ  Ȃע

 

ҷȁ  ה
 

Ү Э̆֗ ᴉУэ  ӝ̆ У ᴳ

Э ᶕ ̆ Э ̆ Ҿ ᾳЮ ה Ȃ

̆ ⁸ ѐ ╖‾ жнӝ жнע Ȃ 

ὨὭҮ╘ѐ Ӈ ҂ ╖ ᴇ Ȃ ӝ Ѭѝѝ֗

ᴉᾱ б ȁ ȁ ᶕ ӝ Ȃѝҩ Ӈ ᴇ Э ̆

ԏ ᶕ ῆ ὡ Ȃᶕ ꜛ ж Ү ̆ ꜛ

Уӝ Ȃ ӝֶ ᵑ Ҿ ῆ Ю ּ ᶕ а Ȃ Ү

У а Ӈ ᴇ Twitter Face book Ȃ 

ӭѝ ̆ ұ Ӈ ᴇ Э ᶕ ΰ̆ѱ

Ȃ Э ᶕ ῆ ӝԏὯ ̂ᴿEconomist, 2010; Sunstein, 2006̃̆

Ӈ ᴇ έ Face book Twitter Ȃ 

ѐпא ╟ѐ̆ ╟Ю Ӈ ᴇ ה Ӈ ᴇ ᶕ ҂

ֶ‾ а ̆ а ẹ  ᴳ Э ѬЭ ᶕ ᶕ

̂ Э ̆б б ў ᶕԓᴇ У ̙̃̆ ̆

ᶕ ҂ ᾱұ ̆ ᾰ╟ а ұҮ ╔ Ȃ 

ᴳЮ ᶕ ּ ᴳ Ὠ ᴇ ѝ Ȃ ұ ֒

Your Media sharek Ӈ ᾃ ̆ ╡╒ Ҿ

ᶕ ̂McAthy, 2012 Ȃ̃ TwitterЭ ᶕ а Ȃ

ד ҔѐԈ  Twitter ὨὭ Ӈ ᴇ Andy Carvin̆

֗У ₥ а ὲῆ Ȃ ̆ӹ ӹ Ὧ ╠ ה ᶕ ᶕ

̂Ulbricht, 2011 Ȃ̃ эὨ  ҵ Э ᶕ

Ȃ 

Ӈ ᴇ ╒ שּ ̆ꜛ Ȃ Эа

  ᴇӎ ȁ ȁ ̆ Ҿ ѝὨ ᵏҩ ִ□̆ӹ

ԏ ּ έ ὨὭ Ȃ ̆ Ҿ έ

ҩ ӹԏ ᶕ  ּ ע Ȃ Ӈ Э

ּ а ӱ̆  ӱ ѐ Ṟ   ᶕ ѐ ҩ
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Ȃ 

ѝҩ Ἴ̆ Уэΰ ₥ ּ Ȃ Ὧ

ұУ ᾙ ֦ Ἷ ╟Ȃ аѝ □╒ ֦ Ἷ Ȃ

‾ Twitter ╠ ̂Cohen & Stelter, 2010 Ȃ̃ת

ᴇ Ȃ а ҮἼ ӣѫҮ ᾙ ṁ ҩ ᾱ ̆ з б ‡҂

Ȃ ᴿ ҩ Ӈ ᴇѐ ּ╖ ᶕ Ѯ Ҭ Ȃ 

Уэ Ὧ ֓ḣҮὯ ‾ Ὠ Ȃ У Ү֒Ὠ ҩ 92,000֙Ὧ

ұ ᾙ ╟ ȂὲѐУҾ ֒ѐ ҩУҾ ᶕ ̆

Ҿӝ ᶕ ̂Schmitt & Savage, 2010 Ȃ̃ 

ה ᶕ ᾗ ľ̔ эҮ֒ ұ У

̆ ұ ѝ ̆ ұа ᶕ ̆ ӨӨ ᴐ ̆ Ҿ

а Ȃ за ѝ а ⁸ ⁞ ѝӹ ̆ ѐ ӣѫ҂ а

ѝӝ ̂New York Times, 2010 Ȃ̃ Ҿ ҩў ᴇ ᵑ ў ᴇᶕ

̆Ԉ Ѳ ╖ ѡ а Ȃ 

ѝЭּ ᶕ ұ з ̆ ּ

Ȃ Ҭ‾ Ѯ ᾱ Ȃ ּ

ѐ̆ Ӈ ᴇ Ԉ а ‾ ̆ ̆ ‡ Ҿ ֶ ȁ Ѳ ̆ з⁸

 У ̆ Twitter Face book ѐпא У Ȃ Уэ

ֶ ̕ ּ ╟ Ḁֶ ‚ Ԉ̆ ᴳ

б  Ȃ 

ẹTwitter Face book ּ ӝԏ ̆ ᶕ

₂ Ḁ  ᴐ Ȃ ұ

ᶕ ӱ Ӈ ᴇЭ ᶕ ѐ   Ȃ ҩTwitter ╠ ѐп א שּ

Э ̆ ὲӹ ӝ Э ᴂ ᶕ Ӱа

Ȃ Э ᾃ ҂ ₥а ὤ ֗╘ Ȃ ₥ ᾳ ᴳ

Ҿ ּ ѐӰ жнӝ ̆ ὲ ֶ╟ ₂Ȃ 

 

Ὡȁ  

 

ԏ ֶ ᾱ Ԉ̆ йד Ӈ ᴇ ὨὭ

֓ḣ Э Ȃ ה Ӈ ᴇ ּ ᾃ Ԉ Ҿ ῆѝ ╠̆ ᶕ

ĺĺ Ӈ ᴇḥ ұ╚□ĺĺ ĺĺ Ӈ ᴇᴇ  

╒Ȃ ԏ Ӈ ᴇ ₥ ֶ ᾃשּ ұᴳ ̆ ᵏ У

ᶕ ̆ ╟ Ȃ 

Ӈ ᴇ ѐп א שּ ὲӹ ⁸ жнӝ У ̆

‡ ᵏ Ȃ ԏὯ Ҿ б Ԇ שּ

ѐ Ȃᴿ ̆ ד ҂ ֶ Уэ ўӝ ̆

ᴳ ‾ҽ ӹԏ ╗ ╒Ȃ ̆ ‾ҽᾙҮ ҂ ֶ

ᴗ ὡᵩ ֒ ̆ ѝ Уὒж

ᶕ Ȃ 

ԏҩ  ӱ╖ а ּ ּ жнӝ ӹ̆ԏ ӭ ẹ

ԆУ б Ὧ Ȃ ּў ӱЭ

ּ Ḯ ӮӮὡ  Ȃ ⁸ жнӝ

ᴐа ╗̆ ҩ ᴗ Ӈ ᴇ… ₥  – ᴐ ֶ ѐ



ȇὤ ּ ‒Ȉ2013 ᾪ̂ 16 ̃̆ 2013 12  

                                           Global Media Journal, Vol 16, Issue Winter, December 2013 

49  

пא שּ ў Ȃ Ӈ ᴇ ֓ḣ ᴁ з Ӈ ԛ

Ȃ 

Ӈ ᴇ ѐп א שּ ⁸ έ ֓ḣȂ

ᴳа ҂ а ת̆ ԏ ҩ ҩ שּ

╒ Ȃ б ҬἼ‾ ᴇ ӹԏа Ȃת  ҂

̆ ѝ аӨӱ ѝ йד ὨὭ ṁ  ҂̆ שּ

ў ╒ Ȃ 
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ὤ ּ  

 

 

电影的昨天、今天和明天——理查德·安德森̂Richard 

Andersoñ清华大学演讲实录 

Movie’s yesterday, today and tomorrow:  

Richard Anderson’s speech in Tsinghua University 

 

理查德 安德森 

 

张弼衎① 听译 

 

  

                                                             
ŵ ̔ бּ Ȃ 
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˻ ὰ  ̆ У э ̆ ᾳЮᴐ

̆ ѝ а ̆҂а ҩ ӣѫȂ Ԉ̆ӭ

₥ ᾳ ҂̆ э ֶ ὰ Ȃ Ӯ УЮ

ת̆ аֶ э э Ȃ 

Ἴ̆ ̆ Уэ ԏ ҩ̆ 35 Ȃ

ѨԈ₥҂ 1890 Ԇ   ̆   ҩ̆ӭ ּ

⁸ᴐ У Ȃ1890 Ḁ̆ ֦ Ὠ ̂EastmanKodakCompany̆

Ὠ ̃   ̆ Ὠ ӹ ᵏ Ԉ̆ ‾ У

ẹȂ Ѯ₥ Ḇ╠ӹ Ȃ

Ὠ ̆ ӝ ҩ Ҿӣѫп Ԉ ᵏȂӹԏ ҩУэ 35

̆ ҩ ̆ұ ѝҩѮ 122 ӊ ῆ Ȃ 

̆ ̆ ў ӊ ԏ ᴇ ̆ аᴳ

̆ ҩȂ ӭ ὴ Э̆ э ҂ע   Ȃ 

̆ ὴ ⅍ У ת̆ ұ Ѯ̆₥ ╠

Ὠ ӊ̆ ӻа ╠ ҩȂӭ ұ DolbyὨ ᾞ ╠̆ ὴ

⅍ ̂Dolby Theatrẽ Ȃᴔԏ Э ת̆ע ὲ ҩУ

э □̔ ӊ ӊ Ԇ̆ ӊ ӊ

DolbyὨ Э ҩУ Ѯ Ȃ 

э ὲע ҩ У Ȃ ẹᴔԏ ѫ 1̆972 ҉ Ḁ̆

╗ У ֶ Э УҾӝ ѝ̆5 Ѯ а ҩȂ ̆ ΰ Ѯ

ҩȂת ̆ ҩ̆  ѝ 20й 90 Ԇ̆

⅔ Ȃ ԏ  ᴳ ӊ ̆ ԏ Э ⅔

Ѯ ̆ ⁸ᴐ Ȃ҂ УҾ Ӱ Э ̆ӹԏ

ṁ ѝӹԏ Ȃ ּ Ԇ 

ẹ Ԇ̆ ӝ̆ ᴳ ҂̆   

Ҿ Э   ̆ ӊ Э   Ȃ Ԉ̆ ѝ ӊн ֶṃ

ע ᴇУ ̆ Уэ ᴇ   Ȃ 

ע ұ ӊн ӣѫ ̙ ȁ⁸ᴐȁ Э ῏ Ȃ

Уэ ⁸ᴐ ѐ б̆ ᴐ ⁸̆ᴐ

а Ȃת ұ ⁸ ӝ ̆ ֶע ȁ⁸ᴐȁ

а Ȃ ע ұ ӝ э Ȃ 

Ӱ  Ḁ̆ ч ̆ э Ḁᴔ

Ӈ ̆ Ȃ Ӈẹ

ԈҩȂ 

Уэ ᴔ⁸ᴐ ע ̆ ᴔ Э ᴔ̆ а

ӊ ҩȂ 

Уэẹȇ ᵔȈ ⁸ᴐ Ԉ ὤ 3000э ̆ Ԉӹԏ ₥ῆ

ҩ Ȃת ⁸ᴐ У  Э ̆ӱ Э ̆

 Ԉ Ȃ ̆ ѝ ҩУҾ ╗ ̆ Ԉ

ᴂ  Эȁ Эȁ ⅍ ⁸  ἽDVD ҩȂ 

ȁ ᴂ҂ ⁸ ҩ̆ ᵏҩᵳ‾Ȃ

̆ У ̆ чэ ԍԈ ‚ Ў

1500 ἷȂ э Ḁ̆ ӝ ⁸ᴐȂ ᴳ ұ

̆ Уэ 16 ̆҂ֶ ӹԏЭ Э︢
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ἷȂ ̆ ᴔ Э ̆ Ԉ ғ DVDἽ ̆ ᴔ ғ

ᵳ ̆ᴔ Ԉ Э Ѯ₥ ғ DVDȂ з ӝֶ

 Э̆ᵏӝԏЮ ̆ ΰѱ а ҩȂ 

ӊнУ ⁸ ᵩ ѝȂת У

УЫ Ўэӝ ‚ ҩ ̆ Уэ ӝ Ԉ э ‚Ȃ Ԉ̆ ̆

ҩ э ̆ ӝֶ ᴔ ת̕ ̆ ѫ ӝֶӻ ᴔ Ȃ 

Ὧұ ע ̆ ԏֶ Ȃ ԏ ̆ Ὧұ Ҿ

ὴ Ȃ ὲ 1950 Ѯ₥ ὴ ᴳ ҩ ₥ ̆

̆ Ҿ 1950 ₥ ӊ У ҩȂ

ᶑ ̆ ע Ԇ̆ ԏ ̆ ӣѫ ӮЭ ᶑ ̆ ᶑ ѨȂ 

ԏ ẏ ҩЭ︢ Э̆ ̆ Ԉ ᴐȂ

Ҿ ԏ  ת̆ ⁸ᴐ ̆ ꜛ ᾃ ἷ

ꜛ̆ẏ Ӷ ̆Ԉᵳ Ѯ Ȃ ӭ ̆ ᵳ ᴔ Ԉ ꜛ ᾃ ἷ

ẏ Уэ Э ת̆ э х ҩ   ҩ ̆ ԏ

ҩȂ ᵳ ֒ ̆ ұ Ҿ ֒ Ҿ ֒

֒аᾋ ӊҩȂ ︠ ѐ̆ Ѯ₥ ֒ ӝ̆ԏ ҩȂ 

ұ ΰ̆ѱ ֶ  ẏ ̆ ᴳ

֒ ҂ֶ ԆȂ Ԉ̆ ̆   Ḁ̆ Ӯ

ᴇ Ԉ Ȃ зӝԏ ̆  Ѯ₥̆

Ԉᶑ Ȃ Ҿ ӝ э ѝľ ẏע а Ŀ, УҾ

ẏ а Ȃ נ ת̆ ẏ а ̆ аע

ᴳ ҩȂ 

ѱנ У ᷆ б □ а ̆ ̆ ҾУ ₥ ӊ

ᶑ ̆ ⁸Ȃת Ҿ ע ֒̆ ᴳ

ΰ ₥ ӊ ̆ ҂ ҩȂ ̆ Уᴁ ╟ ⁸ᴐ

̆ғҩУэ 35 Ȃ ע ̆ У Ȃת

ӹ ֒ ע ӹ̆ ֶ ᴐ

ѝ ֙̆ ѝӹ ֙ Ԉᶑ ѨȂ 

̆ ṁ Ҿ ̙֙ Ὠ ӻ ̙

Ҿ ѝ― ἳ‖ ѫ╕ ̙ ұ Ҿ а

֙ ̆ӝԏֶ ̆Ԉ ᾋ ȂУэ Э ᴿ ̆   Ю

Ѯ ̆ ҩ̆ Ὠ ҩ Ȃ Ҿ

ȁ ⁸ᴐ ὤ ҩ Ө̆Ө ѝ Ὠ а ӻ

Ȃ Ээй 90 Ԇ̆ б Sir David LeanУ ᶑ ӹ 1962

У Lawrence of Arabiă У ̆ ҩ 7 Ȃ

҂ת ΰ Ԉ ̆ ⅔ ̆ 1 ̆ зх ҩ ֒Ȃ

ᴔ Ԉ ̆ У ̆ ὲ ᴂ а

ֶ Ȃ 

̆ ԏ ╒ẏ ̆ а а ⁸ᴐ

Ȃ ѝӣѫᴔԏ Ԉ  70 Э⁸ᴐ ע ⁸ᴐ

Ȃ Уᴁ ̆ ԏ ṁ ̆Ԉ ̆ ԏ

Ӯ Уэ Э̆ ԏ ᶑ Ѩ̆ ẹѐ Ԇ̆ӝԏ

ᾗ Э ԈᴳѮ ּ ѨȂ ᴔԏѮѐ ֗ᴉӝ ᴉ ᶑ ̆

̆ ѝ Ԉ У Ȃ 
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Ю ̆ ԏ Уэ Ȃ ╗ ч ̆У ̆ Ю

̕У ̆  ȁУ ︢ Ȃ Э̆ ⁸ᴐ  ẹУ

Ȃᴔ ̆ ̆ ȇ ῤ Ȉ ὤ ҩ 20Ӣ ἷ

ὡ̕ᴔ҂ ̆ ẹ   John Carter̂ȇ Ȉ̃̆

⁸ᴐ ҩ 2Ӣ ἷ̆ ӭ У Ȃ 

Ὠ ẹ ̆ ᾐ Ȃ ұѮ₥ȇ ᵔȈȇ ᵔȈȇ╗

◗ Ȉ ╖ ў̆ Ὠ ԏᾱ ῏ ⁸ᴐ

⁸ᴐ ӹ̆ԏ Ѯѝľtentpole filmĿ̂ ̆ ѝľў╒ Ŀ̃ Ȃ

ᴔ Уэ Ḁ ᴔ̆ Уч ̆ ̆ У Ὠ

̆ ΰ ̆ эὨ ȁ ‾Ȃ У

̆ Ὠ ֶ ΰ ̆ ‾̆ Ὠ Ȃ У

ҩУ Ḁ ҂ת̆ а ҩ Ȃ 

Ὠ ᴐѝᴿ ̆ У 20 Ȃת 2012

22 ѐ ч ӝ Ў •• John Carter̂ȇ Ȉ̃̆

У The Odd Life of Timothy Green ̂ȇ Ȉ̃̆ а

ᴧȂὲ Ὠ Marvel‘s The Avengerŝȇ Ӫ Ȉ̃Ԉ

ч Ȃ 

ѐ эᶋ ̆ ѐ ѐ҂ ̆ ľа Уэ ĿȂ

ӊн҂ а Уэ ת̆ Уэ □ ҩȂᴿ ̆Marble

Ὠ ӹ̆ԏ б … ⁸ ᴐ ӎ ‾ ̆ Ԉ Э ԏ

ҩȂѡэ ὴ ᴿ ̆ ұ ȇ Ἷ Ȉ ̆ ⁸ 

Ἷ Ὠ Ὠ Ὥ ̆ ת̆ Ἷ б

‾  Ȃ Ԉ̆ ·  Ἷ ȇ ῤ Ȉ

̆ Ἷ ᾱ У ̆   Ȃ ̆ ԏ ȇ̆

ῤ Ȉ… ҩ Уэ ̆ Ἷ Ȃת ӝԏ ľ ӝĿ ѫ ̙

ԏ҂ ֶ ľб Ὧ˻ ὰ ȂĿ 

 ⁸ᴐ ̆ Уэ ̂negative cost)̆ ̆У

̆  Уэ ӊ ̆аꜛ ⁸ȁ ּ ̆

ұ ⁸ᴐ Ȃ ѐ Уэ ṁ P&ÂPrint&Advertising)̆

⁹ ̆ Ҿ ұ ּ ұשּ̆ ԏ• ⁸ᴐ Ȃ

Ѯ ꜛ ᾃ ὲӹ Ȃ • John Carter̂ȇ Ȉ̃, 

ὡ ̆ Ὠ ҩ 2Ӣ 5︢Ъ ἷ Ȃ ᾋ╗

Э ̆ ҩ 3Ӣ 5︢Ъ ἷѮ Ȃ Уэ ̆

ӊ ҂̆ ̆ ԏ  ӻ ᴐӝ

ᶑ ӝ ȁ Ȃ 

ӣѫ ̙ 

· Ὠ   ҩȇ Ӫ Ȉ̆ ̆

Ӱת ‾Ȃ ̆ ȁў Ὠ ȁ T ў ‾

ѓ̆ ᴔа ‾ ̆ аֶӱ Э Ȃ 

̆ ѮЮ̆ Ὠ Ȃӹԏ УҾ ⁸

ᴐ ҂̆ УҾ ὡҩ Ȃ ΰ

Paranormal Activity FilmŝԈ ѝў ╟ ̃Ȃӹԏ ҩ 5

ὲ̆ѐ Ь ҩ 500Ъ Ȃ ұ У ῆ ̆ Ὠ У



ȇὤ ּ ‒Ȉ2013 ᾪ̂ 16 ̃̆ 2013 12  

                                           Global Media Journal, Vol 16, Issue Winter, December 2013 

56  

500Ъ ẹ ғҩУэ ѫᵳ Ȃ ҩ 2Ӣ 6
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̆ УҾ ̆ ד ȁ ¥ Ἷ ȁ ὬἿ¥ ȁ

ѷ ¥ ̆ӹԏ ұ ⅍ ⁸ᴐѐȂ 

Ѯ₥  ̆ ̆ ᵏҩ ᾃ ᶕ Ȃ Уэ ̆ᴔ

Ԉᾱ Э ӣѫ ӣ̆ѫ Ḁ Ȃᴔа  Э У

̆ Ḁ ₥ ᴔ Ȃת Ѯ₥ ҂ ̆ Э

ᵩ ̆G ὲ⁸ᴐӝ ╕ ӱѐ Ȃת Ѯ ̆ Э ᾃ

зὁ Ȃ YouTube ̆ ҩ 10Ӣ   Ȃ ᶕ̆

YouTube   ֶ Ȃ Ԉ̆ Ҿ   ⁸ᴐӝ ̆

ұ̆ӹԏ ӱѐ Ȃ ֳ  У╕ ӹԏὁ ̆

ת ̆ӨӨ  ֳԏ ― ̆ Э ᴔ ‖˻ а Ԉ ╨ ӝ⁸ᴐ  ᾃ

Ȃ 

ѐ Ѯ₥̆ ᴁ ̆ᴔ ѫ 3D ₥ ̙ 2010 ₥

̆3D Уэ Ȃ УҾ ᴿ ȇ ῤ Ȉȇ Ѡр Ӽ Ȉ̆

ԏ  ұ 3D а ּ 2D Ȃת ̆ У 3̆D

Ю ̆ ӝԏӰ ⁸ᴐ 3D ὲת̆ ╒ а

2D Ȃ а ѝӣѫ̆҂ ѝӝԏ а ҩ̆  ӝ ѝҩ 3D

3D Ȃ҂ ѝ ΰ ҩ ̆ӝԏа Э ΰ ἷ

У 3D Ȃ 

эӝ ̆ ̆ а ȁ 3D

̆3D а Уэ ῆ‡Ȃ ᾳ ̆ 3D

ҩ̆ Ἴ ẹ ̆ ⁸ᴐѐ╗ὡ 3D ἷ Ȃ

3D ̆ эӝ ̆ ẹ 3D

Ȃ 

̆ н ľ

Ȃ
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ӝ ̆ὤй Ү ѫү︠ΰ ̆ Ȃ ҉ ȁ

ȁ ⅍ ѫ …   ὲ ᴔ̆ ֶ ԏ Ү

а Ȃ Ԉ ӑ ұ⁸ᴐ ѳ ⁸ᴐᾃ ̆ ԏ ї ὲ У

Ȃ ԏ Ҿ ὴ Ү̆ ЮУԆ ֳ ₁ Ȃѝҩṁ

У ̆ ԏаӨֶ ̆ ȁᴐ ԏ …ᴐ̆Ԉ

… Ȃ ԏ аṃ э ̔ ԏ ֳЮУ ӣѫ ̙

ԏ 123 ṁ а ̆ ӭ ԏ҂ֶУ Ȃ 

ӭ ѝ ῆ ̆ а ὰ ̆ Ԉ ҩ

Ȃ Ю ֶ Уэ ̆ Ԉ Ȃ 

 

У̔ ӊн ұ Уэ ᴇ ̙

έᴇ ╨ ╨ ̙ Ҿ ᵏѐ Ḇ ̙ 

 

¥ ̔ ̆ э а ҮȂ Уэп ̆

֗ᴉӱҮ н ӝ̆ӹԏ Ү ӝȂ 

а ӊн ӣѫ ⁸ ╨  э н̆ ѝ̆ э

н ̆ У Ȃ ұ ̆ ѳ н ὲ н

ᵏҩ ᴐ ᴁȂ Ԉ̆ э ӊн ẹ ̆ н ᴠԏ У э

ӝ̆  Уэӝ ̆ľᴔ ˻ĿȂӹԏ ѝᴔ э ִ ̆

ӹ ᴔȂ ѝ э н ӹԏ ̆ӹԏ э ╒Ȃ 

 

ү̔ Ԉ ӱҮ Үн ӣѫ ̙ 

 

· ̔ЪҮ Ȃ Ḁ̆ӝԏ ֶ ̆ᴔ ѫ ᴔ н

Ȃ Ԉ эӝ ᴔ̆ת ẹ ᴔ ᴉ ̆

а ᴔ Ԉ ⁸ э Ȃὲ Уэ Ἴ̆ӱ ӊн ᴐ

ṁ ̆ ӊн ӝӇ ̆ ᴔ ֶ ̆ УҾ ῆ Ȃ 

ӊн ὲӹӊн аУ ̆ ԏ ᴐ а н  Ȃ

ұ ӝ ӹ̆ ֶ УэὨ Ȃ ᴔ У ᴐ У

̆  У Эΰ ̆ ᾱұᴔ ⅍ Ȃ ̆ ᴔ ᴐ

╡╒ ᴔ̆ ᴔ̆ ҩ ӝ ӹԏ Ю ̆У ᴔ ṁ

ᴐ ת̆ Ѯ ᴔ ֶ  ᴐ ֶ̆

ᴔṁУҾ … Ү Ȃ 

Ԉ ᴔᴐѝ ̆ У֙ ᴐ ṁУᴁ ╠ ѝ̆

У ╖ ṁ Ȃ ⁸ᴐа ѫ ת̆ ̆ ҩЮУ

֙ ᴐ̆ ЮЮ֙ ᴐȂУ֙ У֙ ᴐ̆У У ֶ̆ ѝӭ Ȃ 

 

Ь̔ ⁸ᴐӝנѱ ╗Ὧ ѳ а

ᴉּ Ȃ ѝ ѳ ̙ 

 

¥ ̔ Уэ ὴ ̆ӱ Ѯ ̆ ԏ ї

ԏѮ Ў ̆ У ӊнȂԇӝ ъ ү ӱ

Ȃ ᾳЮ̆ӣѫᾃ ̆ ӊн ⁸ᴐӣѫ̆ ѝ 

Ȃ ̆ ӝֶ ̆ Whispers Transformerŝ ȇ
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•Ȉ̃ Ȃ ⁸ᴐ  ̆ Ȃ Ԉ̆ᴔ ⁸

ᴐ ᴔ̆ ӱ Э ⁸ᴐ̆ ᴔ ҂̆

а ẹȇ •Ȉ ѫ ҂ת̆ ҂ Ԉ У Ȃ 

а а ̆ Уэ ȁ Ӯ ע Ԇ̆

Ԉ Э ̆ ȁDVDἽ Ȃ Ԉ̆ Ҿ ұ 20ȁ30 ₥

̆ Ȃ Ԉ ѝ ԏ ֶ ╖Ȃ 

Ԉ̆ ԏ Ҿ … ұ н ѮѐȂ ̆ ֶ

╖̆ ẹȇ Ȉ Ȃ Ȃ э ̆

ᴔ҂ Ԉ…ᴐУ ȇ •Ȉ ̆ Ҿ ӝ ᴔ ӝ Ȃ 

 

̔ ұ Э ӣѫ Ὧ̆ұ ԏ ᴔ

ӣѫ ̙ 

 

· ̔ ѝ ֶ Ȃ ẹ ּ̆

ֶ ̆ УэὭ ᴇȂ ѐ ̆ᴔ Ԉ Э ѐ

̆ ᴔ҂ Ԉ Э ̆ э Э Ȃ 

̆ ᴳ  ╖ Ю ̆ Уэ ╖ н Ȃ

ӭ ҩ Ү ת̆ а Уэ ӝ̆

╟ ӊна ╟╒Ȃ ᴔ ⁸ᴐУ ᴔ̆

Ҿ ѝᴔ Ȃᴔ• Ҿ ̆ ₥ ї ̆ ӊ Ҿ

ӝ ҩ ╒ ̆ а ṦȂ ӝԏ ᴉ ὡ ╠

ὲӹ ̆ ѫ̆ Ȃᴔ ̆  ҂ 

נ ̆ ԏ ת̆ ұ  ӻ У Ȃ ᴔ 

ѫ ̆ᴔ ӹԏ ᴉ ᾱ ҩȂ 

 

ҷ̔ ԏ ᴐУ ̆ ̆ ѫ

ּ ̆ ȁ ȁ ѳȁ ̆ὲִ ӣѫ̙ 

 

¥ ̔ б ִ□ ұ̆ ᴔ ᾗ ᴔ̆ У ȁ

У ̕ ᴔ ᾗ ᴔ̆ ὲ ֒Ȃת ᴔ ⁸

ᴐУ ̆ᴔ  ȁ ȁ Ἵ ⁸ ̆ᴔ ᴐӝ

ἽȂ ᴳ У ̆҂ ӝ ȂӨ УӝѮ╒̆

аҩУ Ȃ҂ Уэӝṁ╟ ᴔ̆   ↄ ̆ ẹ

Ȃ 

УҾ  ⁸ᴐУ ӝע ̆ ӝעҩ

Ԉ ұὲӹӝ ὤа ȂУ  ұὰ ᴔ ֶṁУ ת̆ Ѯ ᴔ̆

ֶ ľ̆ ѝӣѫ ṁ ̆ ӱѐ а֗ᴉ ĿȂ ̆ ᴔ ¥

̆ᴔ а ̆ Ю ṁ֗ᴉᴔ ṁ Ȃת ԏа ¥ ̆

ԏ ȁ Ȃ ѝ ȁ а Ȃ 

ᴇ ̆ ӭ ӝ ̆ έ ╒Ȃ ѮЮ̆

ֳ У ̆҂ У ӝ Ȃ ҩ Ѯ ̆҉

῏ Ȃ а ᴔ б  ̆ ȁ ȁ Ҿ ╟ Ӯ

ѝ ў Ӯ Ȃ ̆ Ἱ ̆ □бӝ ҂ Ὧ Ȃ ᴔ

Э  ╟ ̆ ᴇ Ȃ 
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Ὡ̔ Ҿ ҩ ╖̆ Ԉ ľ ч ︢ Ŀ̆ Ҿ

ὡ ҩ ȁ ╒Ȃ Ҿ ╖

Ҿ̙ 

 

¥ ̔ ╖ ᾱұ Ȃ ȇ Ȉ Ȃ

Ἴ̆ ̆ ̆ Ḁ а ̕ ү̆ ҂ ҩ ѐ ̆ӝԏ

╒ ̆ӝԏѝҩ ї Ҭ ȁḥ ҬȂ ᵏҩУ ̆҂

ԏ ṃУṃ̆ У ̆  У ̆ ѐ п Ȃ 
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҉  

 

 

《端纳档案》：民国热下的冷考据 

Client's File: cool textual criticism under the research 

boom of the Republic of China 

 

顾学泰 
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У Ԉ ̆ бה ̆ ѐ 

ӝ Ү   ὰ ̆ ľ Ӯ Ŀ ľ̆ Ŀ

У Ȃ 

  ╟ҩ ὲת̆ аὤ ѝľᶕ ĿȂУҾ ᴐ

Ҿ ұ נ̆ע ȁ б ̆ᴳ ̆ὲ

ў ̔ ̆ў б ѲҮ Ȃ ̆ УҾ

ұ ̆ ȁ ᴐ ẹ ₉У ᴳ ᾶ Ȃ 

  ȇ ĺĺ Уэ ‾ҽӝ Ԇѐ ᾐ Ȉ̂ᴐ ̃

ע ṁ ҩ Ȃ ҉ Ӯ ҩ Ԇѐ ЭУᴁѡ

ĺĺ ¥Ӌ‾¥ ὲӕ Ү֒Ȃ 

̆ Ьᴁ ‾ҽӝѝѐ Юҩ Ԉ ̆ Ьӝ⁞ѝ ̆

б ד ̆ Ь ӱ Ȃ ѝ йῴ ̆ Ӈбᾃ

 ҩֳ ̕ ד ╖ ‡ ѐ╗ὡ ̆ѝѐ ὲ̆

ᾊ ╖ ұ ӏ Ȃ Ьӝѐ̆ ╒ Ѧѝ Ȃ

֗ ̆ ӝ ̆ ̆ Ӯ ̆ ӈ ѝ ѐ ̆ й

ῴ ╒ ᴁ̆ ֗ ӕ Ҁ¥УὧҮ ̆ѝ

Ӯ ╖ ע ҩ Ү ̆ ᵷ Ӯ ҩ ╟̆ Ҭ

ѝ ᴠ̆ ּȂ ѝľ ╒Ŀ ľ̆ѐ

ӝĿ̆ľѐ ĿȂ 

ὲת̆ Ю ῧ ̆ ұ ὡѐ

̆ ̆ ӹԏ ὡ ѝע Ȃ ї ₥

ҩ ̆ Ԉ ғ ̆ Ҿ Ԇ Юҩ ̆

УҾб Ὧ ӱ Ȃ 

ѝ ᴐּ ᾗ ȇѐ Ȉ̂ ת1948̃̆ ҉  ҩ

Ȃ ‾ҽ ὡ̆ аת̆ Ȃ У

ᾃ̆ У Э ₥ Ȃ19 ̆ ὤй ᾃ

Ὧ ̆ ұ  ȇ ȈȂᴐ ҉ ╒ Ѯ ұ Ҿ

б ̆ УҾ б Ԉ Ȃ 

҉ ȂR ѝч ת̆ эч 

ӝ ̆ ֳ ̆ У Ȃ б ̆

ᵁ чᴁ ̆ӱ ҩУ Ȃ 

ӝ ה ̆ ḥ ұ ӝ Ӫ έ̆

ḥ Ȃ ѐ ľү ћĿҮ֒бľү︠У ĿҮ֒Э╗Ԉ

Ȃ ̆ Эй  ў ȇ Ȉ‒ Ὧ ̆Ԉ ᾗ

Ӈ ╖ᶕ̆ ̆ ѝ ҽ ľ ִ Ŀ̆

У ӕ ̆ ҩ Ȃע э аӨ ҩ ѝᴉ

ᾙ ̆   Ἱ Ȃ 

Ҁ¥УὧҮ֒ѐа ԇ   ὲ̆ ᴉ̙ э

ѐ ѮЎ ὲѐ ѐѮ Ȃᴐ ѐ

̆ Ἴ а ̆ ѝ ᶕ ᴐ Ȃ

э ұҀ¥УὧҮ֒ э ╒ Ȃ 

҉ ̆ ╟Ԉ Э ҂

ҩ Ȃ ҩ ̆ᴐ б ЭӉ ҩ Ȃᴐ Ԉ

̆ ᴁ ₥̆ • ľ̔ Ὠ Ὠ ̆
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̆ ̆‡ ҩὨ ̆ᾋ ̆ ĿȂ ұ ̆

ұ ̆ У Ѯ ̆  Э̆ ṁ″ Ȃ ȇ Ȉ

ѐ ̆ᴐ ̆ ᶢ ̆ ȇҽ ᾃ ȈԈ

‾ ӝ ̆ ̆ ֶ ̆

Ȃ ľ Ҵ ĿУ ѐ̆ᴐ ҩ Ӯ ȁ ̆Ԉ Ӥ ȁ

ӝ ⱶ̆◗  Ү ѐ ᾱҮ ̆ ὴ ̆ӱ

ὁҩУҾ ў Ȃ 

ȇ Ȉ Уэ ұ 1940 Ѯ ╖ Ȃ ұ

Ѳ ̆ У ѝ Ȃ ΰᴁἼ ȁ ὬἿ

У ὰ ̆ бὲ ҉ ¥‾Ὥ Ȃ

й ̆ ӱ йӝ ӝע Ȃ Ы йч 2009 ̆ ╗

ȁ 95 ұ ̆ᾗ ҩ ̆ ҩὲѐ Ȃ

₥ ӱ ̆ӹԈ ľᶕ Ŀ

Ȃ 

Ю Ѳ ȁ Ȃ  ᶕ ̆

ᾳб ԏ ұ ȁ ╖ ‾  ὯȂ ᾰͅȇ Ȉ

ѝ Ȃ 
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̔ ╟  

 

 

新闻与传播学院成功举办第四届全国深度报道研讨会 

ὤ ֶľ Ԇ Ŀ̆ ұ 10 12ĺ13 бּ

ѐ ѡ╕Ȃ ὤ 40 ᴇ ӝȁ ᴇ

ӝ ╗ֶ ̆ бּ ╘ↄ   Ȃ ў

ȁҽ שּ ὸ ¥ ◗ȁ ↄ ῧ ȁ Ԇ

ᴐў ̆ н ж ȁ ȁ ȁ ҂ ҩ Ȃ

ֶ ҩ ̆н ж ӕ э Ү֒ ԏ ҩ“

” ̆ ᴉ  ֓ḣ ᴉ‾

ӊ Ȃ 

ľ̆ ĿУ ̆ ѝ ӊ

ѮУȂ бֶ ѝ̆ ӊ Ԇ ї ̆ ӱҮ

ȁ ‾ ӊ ╒̆╗ ּ ᴇб ᴇ ᴐȂ 

ѐ ּ б ↄ  ̆ Ὠ ᶕ Уэ

Ȃ ў ȁ ҽ שּ ¥ ◗ ҂ Ȃ 

ᶕ ̆ Э У Ȃ

ѐ ̆ Ԉ ᶕ ׆ ⁞Ȃ бּ ↄ

ῧ‡ У  ̆ Ԇ ὯὯ Э̆ ̆ ὯὯ ѝ  

Ȃ 

 ᴳ ̆ ¥ ◗ ̆ ″ Ȃӝ

҉ ҂  ľ̔ ҵ ᶕ ׆ ᾳЮ̆а ṁ ̆а

ᶕ ᾗ ̆ ᶕ ׆ ѝ̆ ḶȂĿ  ̆

Ԇ 3э ĺĺ ῆȁ ȁ ̆ ̆ṁ

̆ ӝ Ὧ Ȃ 

ȇ Ȉ ↄў ̆ ᴇ ₥ Ю̆

ᵑ ԈЮ 3 ╒̔ έ ᴳ ̆ꜛ ȁ ̕ ╒ȁ

╒ᴐѝ Ѯ ж̕н έ̆ ּ ȁ ֶ ȁ ȁ У Ѯ Ȃ 

 ̆бֶ ȁ ȁ ӝ ᴿ̆ ὡ

ҩ ᴉᴳ ╗жнȂ 

 

第六届中国青年传播学者论坛在我院举行 

10 12 13 ̆ Ὡ ѐ ּ ѡ Ȃ Ԉľѐ ּ

̔ ¥ Ŀѝў ̆ ҩ ὤ 20 40 ּ

ֶȂֶЭ̆ ԏ ľ ᴇ Ԇ ȁ бĿȁľҬ Ү֒ѐ Ӯ

ĿԈ ľּ Ŀ Ц ў Ȃ 
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ᴁ Ȃ ȁ ȁ ᴧȁ ҉ѳ ╗ҩ

̕ ᴧȁ ѐ ֗ ӝ ў ӝ ᴐȂ ὒ ҉

ὸ ȁↄ ᶑ ȁↄ ῧ   Ȃ 

ᾃ ּ ұ 2008 ў Ȃ Ὡ ּ̆

ּ ȁ Ȃ 

 

第二届“清华——东大长城论坛”在我院举行 

10 12 ̆ Ὥ ў╕ ү ľ ĺп ĺĺ

ѐ Ѯ Ŀ бּ ѡ Ȃ 

ↄ ₥ӕֶ ҩпӏ ↄ ᵾ ̆

бӭ Ӈ ᴐ ҩ ȂУ   бּ ↄ

ᶑ ȁ ҵȁ ᴧԆ Ȃ 

бпӏ Ὥ ѡ╕Ȃ Э̆ ᵾ ȁ ᶑ ̆

ҵ 3ӝ⁞ ᴇбѐ Ὧ ҩў Ȃ ѝ ч ╟ѐ̆

пӏ 20 ҩ ̆ бὯ

ҩӇ Ȃ 

 

海内外顶尖学者携手打造城市品牌研究盛宴 

——“中国首届城市品牌国际论坛”于清华大学举行 

10 23 ̆Ԉľ ᴁ ̔ … б Ŀѝў ľѐ

Ŀ Ȃ бּ ȁ ὴ

ȁѐ ֶ ȁ ў╕̆

א ѐ ╕̆ бּ ╕̆ ѐ

ѐ ὡ Ȃ 

ὤ ӝ ֶў֗ ȁ бּ ӏא̆

╕Ὠ ў֗   ұЭ 9 ѡ ԍ Ȃ  ̆ бӝ Ὧ

ұ ע ּ ȂאӏᴐѝУ Ь︢ ̆ й
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ע ὤ ᴁ ̆ ╗ ȁ Ԉ ᴃȁ ᴐ ӝ ῠ ╒̕ У ̆

̆ ֓ḣ̆ ӝ ȁ ȁ ȁ н

ȁӊн ̆ ֓ḣ ľ Ŀ̆

ȁ…н ȁ Ȃ ֶӮ ̆ Э ̆

ֶ ̆   Ԉж   Ȃ 

ᴐѝ жн ֶ ̆

… ӱ̆ ᴁ   Ԉ̆… б ѝ

̆ ᴁȁ ‚ȁ ȁע ȁ ֶ ȁ …

Ӈ Ȃ 

╕ ̆ бּ ж ӱҮ

б ּ Ȃ ҩѓ ̆

ѝ ᾃ ︠э ȁּשȁ ҩ ּ ᴐ̆ ҩ  ּ Ȃ 

ӱҮ ᾃ ּ ╘ ̆ б Ӈ ѐ҂   ľ̔

ᴁ ּ ᴐ У Ȃ ֶ ӑӨ ѐ ᴁ

б Ἴ У ̆ ԏ У ṁ ּ ᴐ ҩ

ȂĿ 

ѝҩ ȁ ᾃ₥ Ԉ̆ Ḇ Ѭ ᴿ ּ̆

ѐ ў ̆ бּ ҩ

ᴐ ̆ұ 10 26 Ȃ 

 

《最美和声》高峰论坛在清华大学举办 

10 23 ̆ ӏא ȁ бּ ȁѐ ּ Ӯ б

ѐ Ὥ ѡ╕ ȇ Ȉ ѡ╕Ȃ бּ

ↄ ȁאӏ ↄ ᶒ ȁѐ ּ Ӯ б ѐ

ў֗ ȁאӏ ↄ ӝ  Ȃ 

ȇ Ȉ Ԉ ̆Ԉ ע ľ Ŀ жн ѳ ҩ

Ȃж ԏ ѝ Ю̆ ѳ ľ ѳĿ ⁸ Ȃ 

 

我院史安斌教授出席“十年再出发——中国新闻发布实践与创新

论坛”并做主题发言 

11 9 ľ̆︠ ᾋ  ĺĺѐ б… Ŀ ӏא Ȃѐ

ȁ֝ н ӝȁ н ж У ̆ ︠ ⁸

̆ ľ︠ ᾋ  ĿȂ 

ᴐѝ 2003 9 ѐ ӝľ У Ŀ ў ӝѮЎ ↄ

  Эᴐҩ ѝȇὤ ᴇ … Ȉ ў ̆ ѐ

⁸ ҩ  ̆  ľ Ŀ ľ ᴇĿ ѝὤ ᴇ Ԇ

ӝ жн б Ҭ╒Ȃ ︠ ̆ ӱ ּ

ּ ӱ̕ᶕ Үȁ ̕ӱ ּ ᴇ
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ֶ ע ᴇ Ȃ̂ ѐ ȁ ӝ ȁ Ἵ

http://news.china.com.cn/live/2013-11/10/content_23325747.htmȂ̃  

 

新闻与传播学院师生出席 2013 年新媒体传播学年会 

研究生徐煜获颁最佳学生论文奖 

 12 6 8 ľ̆ ᴇȁ ȁ й ̔2013 ѐ

http://news.china.com.cn/live/2013-11/10/content_23325747.htm

